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Certified Architect & Interior Architect, Michelle Beltran



ABOUT

MAIN INFORMATIONS

Over 20 years of international experience in
ARCHITECTURE, RETAIL DESIGN, LUXURY
BRANDING, MARKETING and
MANAGEMENT.

Large practice developing and managing
different scale projects and teams where
collaboration meets with functional,
aesthetical and budget requirements (o be
consolidated into a harmonious and
profitable spatial experience.

Strong ability to engage both rational,
practical and intuitive thinking and thus
develop innovative creative concepts and
processes, maximizing practical, functional,
experiential and aesthetical features.

Highly motivated, results oriented,
enthusiastic, and dedicated o excellence.

&03 Michelle Beltran

PROFESSIONAL EXPERIENCE

I had the honor to start my career working
with some of the greatest and most
influential world architects such as JEAN
NOUVEL, RICARDO LEGORRETA, TEODORO
GONZALEZ DE LEON, among others,
Fascinated by the possibility to create
specific universes telling a story through the
space | turned to RETAIL DESIGN. This is
when and where BRANDING and
MARKETING added a fantastic value to the
technical and creative basis of
Architecture’s practice.

Thus, | joined some of the greatest Luxury
Maisons and groups such as RICHEMONT,
CHANEL, SWAROVSKI, L'OREAL and LVMH
in strategic and operational positions.

ACADEMIC EXPERIENCE

| have lived in 6 countries and speak 5
languages. My [irst diploma as Certilied
Architeet, was followed by an Interior Design
post-degree from the National School of
Decorative Arts in Paris and completed by
the International Luxury Brand
Management MBA from ESSEC, in Paris as
well.

I studied and practiced Ballet for over 20
vears and from it, | kept the discipline,
endurance and passion that | transferred to
my professional life as an Architeet.




RETAIL PROJECTS

DIOR

MONTBLANC  vIP ROOM VILLERET NEW CONCEPT
Bond Street Flagship - London, United Kingdom

SWAROVSKI POP-UP STORE + WINDOW-SHOP
Podium Mogador, Galeries Lalayetle - Paris, France
CRYSTAL FOREST NEW CONCEPT ROLLOUT
Monobrand, Multibrand, Travel Retail, Shop in Shop
EUROPE REGION

L'OREAL FLAGSHIP SALON NEW CONCEPT

Coneept Development of the L'Oréal Professionnel STEINWAY & SONS
Salon Flagship

J'ADORE IN JOY LAUNCH

Podium Mogador, Galeries Lalayette - Paris, France
Haussmann Window, Galeries Lafayette - Paris, France
Central Podium Galeries Lafayelte - Paris, France
Pic’Antin Podium Galeries Lafayette - Paris, France
MISS DIOR LAUNCH

Central Podium Galeries Lafayette - Paris, France
Pop-up, Main Window and Gondoles at Sephora, Champs
Elysées - Paris, France

LES PARFUMS

Central Podium Galeries Lafayelte - Paris, France
DIOR SHOW LAUNCH

Podium Mogador, Galeries Lalayette - Paris, France
Pop-up at Sephora, Champs Elysées - Paris, France

LA DOLCE VITA

Central Podium Le Bon Marché - Paris, France
MAISON CHRISTIAN DIOR NEW CONCEPT ROLLOUT

Flagship and premium Point of Sales FRANCE

POP-UP DUBAI OPERA LIMITED EDITION
Dubai Mall, UAE







MONTBLANC
VIP ROOM BOND STREET FLAGSHIP

Location:
London, United Kingdom
Area:

12 m?

Program:

Bond Street Flagship VIP Room new Villeret concept
Lo be implemented

Reduced budget without changing existing structure

Description:

Coneept & Design Development
Construetion Documents

floor-plans, elevations, facades

details, fixture, lighting, graphics, finishes
Graphic Design

&03 Michelle Beltran
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MONTBLANC
VIP ROOM BOND STREET FLAGSHIP

Location:
London, United Kingdom

Area:
12 m?

Program:

Bond Street Flagship VIP Room new Villeret concept
to be implemented

Reduced budget without changing existing structure

Description:

Coneept & Design Development
Construction Documents

floor-plans, elevations, facades

details, fixture, lighting, graphics, finishes
Graphic Design

E. Michelle Beltran

Villeret -VIP room -updated

Bonid Sireot Bouque
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MONTBLANC
VIP ROOM BOND STREET FLAGSHIP

Location:
London, United Kingdom

Area:
12 m?

Program:

Bond Street Flagship VIP Room new Villeret concept
to be implemented

Reduced budget without changing existing structure

Description:

Coneept & Design Development
Construction Documents

floor-plans, elevations, facades

details, fixture, lighting, graphics, finishes
Graphic Design

Eo. Michelle Beltran

study model




MONTBLANC
VIP ROOM BOND STREET FLAGSHIP

Location:
London, United Kingdom

Area:
12 m?

Program:

Bond Street Flagship VIP Room new Villeret concept
to be implemented

Reduced budget without changing existing structure

Description:

Coneept & Design Development
Construetion Documents

floor-plans, elevations, facades

details, fixture, lighting, graphics, finishes
Graphic Design

&03 Michelle Beltran







SWAROVSKI
MOGADOR POP-UP & WINDOWSHOP

Location:

Area:
25 m? Hihswones
n..h{«o\w
pin bghiog
First Pop-up store at Mogador Entrance + i
Window-shop to commemorate GLH Coupole’s x l i
T Ciebne. T U Sk
100th anniversary i e
wild, a J& e

Description:
From brief, Sketch, Concept, Design Development,
Construction Documents, Permits & Validations
Team management

Client relationship

Timing, Budget and ROI targets to achieve
Customer experience

Assortment choice

Staff training

To Execution and Implementation

E.S Michelle Beltran



SWAROVSKI
MOGADOR POP-UP & WINDOWSHOP

.

PO 18Rl i e
Location: _ 7.2 SWAROVSKI *
Galeries Lalayette Haussmann, Paris France . : i
Area:

25 m?
Program:

First Pop-up store at Mogador Entrance +
Window-shop to commemorate GLH Coupole’s
100th anniversary

Description:

From brief, Sketch, Concept, Design Development,
Construction Documents, Permits & Validations
Team management

Client relationship

Timing, Budget and ROI targets to achieve
Customer experience

Assortment choice

Staff training

To Execution and Implementation

E.S Michelle Beltran



SWAROVSKI
MOGADOR POP-UP & WINDOWSHOP

Location:

Galeries Lalayetle Haussmann, Paris France

Area:
25 m#

Program:

First Pop-up store at Mogador Entrance +
Window-shop to commemorate GLH Coupole's
100th anniversary

Description:

From brief, Skeich, Concept, Design Development,
Constraction Documents, Permits & Validations
Team management

Client relationship

Timing, Budget and ROI targets to achieve
Customer experience

Assortment choice

Staff training

To Execution and Implementation

&lj Michelle Beltran




SWAROVSKI
MOGADOR POP-UP & WINDOWSHOP

Location:
Galeries Lalayette Haussmann, Paris France

Area:
25 m#

Program:

First Pop-up store at Mogador Entrance +
Window-shop to commemorate GLH Coupole’s
100th anniversary

Description:

From brief, Sketch, Concept, Design Development,
Construction Documents, Permits & Validations
Team management

Client relationship

Timing, Budget and ROI targets to achieve
Customer experience

Assortment choice

Staff training

To Execution and Implementation

E.S Michelle Beltran






SWAROVSKI
CRYSTAL FOREST NEW CONCEPT ROLL-OUT IMPLEMENTATION

Location:
Western Europe

Area:
From 1mé# to 60m?

Program:
Crystal Forest new Coneept Roll-out & Implementation + 500 Point of Sales
Monobrand, Multibrand, Jeweler, Travail Retial, Shop in Shop, Pop-up, ete.

Description:

Design Development, Construction Documents, Permits & Validations, Process follow-up
Projeet, team, qualily management

Client relationship

Budget and ROl targets to achieve

Customer experience + VM

Assortment choice + Trade Marketing

Stall training

Execution and Implementation supervision

E.S Michelle Beltran







L'ORFAL
SALON FLAGSHIP NEW CONCEPT DEVELOPMENT

Location:
Worldwide Concept
Area:

250 m#

Program:
L'oréal Professionnel Salon Flagship new concepl development and
Roll-out implementation strategy

Description:

Coneept Development

Rollout strategy development

Project, team, quality and budget management
Customer experience + VM

Assortment choice + Trade Marketing

E‘B Michelle Beltran
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DIOR
MOGADOR POP-UP & WINDOW-SHOP

Location:

Galeries Lalayette Haussmann, Paris France
Area:

25 m?

Program:

Mogador Entrance Pop-up store + Window-shop

Description:

From brief, Sketch, Concept, Design Development,
Construction Documents, Permits & Validations
Projeet, team and quality management

Client relationship

Budget and timing

Customer experience

To Bxecution and Implementation

Eo. Michelle Beltran




DIOR
MOGADOR POP-UP & WINDOW-SHOP

Location:

Galeries Lalayette Haussmann, Paris France
Area:

25 m#

Program:

Mogador Entrance Pop-up store + Window-shop

Description:

From brief, Sketch, Concept, Design Development,
Construction Documents, Permits & Validations
Project, team and quality management

Client relationship

Budget and timing

Customer experience

To Execution and Implementation

&03 Michelle Beltran




DIOR
JADORE IN JOY LAUNCH

Location:

Galeries Lalayette Haussmann, Paris France

Area:
25 m#

Program:

Central Podium

Description:

From brief, Sketch, Concept, Design Development,
Construction Documents, Permits & Validations
Project, team and quality management

Client relationship

Budget and timing

Customer experience

To Execution and Implementation

&03 Michelle Beltran



DIOR
JADORE IN JOY LAUNCH

Location:

Galeries Lalayette Haussmann, Paris France
Area:

25 m?

Program:

Central Podium

Description:
From brief, Skerch, Concept, Design Development,
Construction Documents, Permits & Validations

Project, team and quality management
Client relationship

Budget and timing

Customer experience

To Execution and Implementation

&03 Michelle Beltran



DIOR
JADORE IN JOY LAUNCH

Location:

Galeries Lalayette Haussmann, Paris France
Area:

4 m*

Program:

Pic" Antin Podium

e | R

Description:

From brief, Sketch, Concept, Design Development,
Construction Documents, Permits & Validations
Project, team and quality management

Client relationship
Budget and timing

Customer experience
To Execution and Implementation

&03 Michelle Beltran






DIOR
MISS DIOR LAUNCH

Location:

Galeries Lalayette Haussmann, Paris France
Area:

25 m?

Program:

Central Podium

Description:

From brief, Sketch, Concept, Design Development,
Construction Documents, Permits & Validations
Project, team and quality management

Client relationship

Budget and timing

Customer experience

To Execution and Implementation

&03 Michelle Beltran
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DIOR
MISS DIOR LAUNCH

Location:

Sephora Champs Elysées

Area:

35 m?

Program:
Central Podium

Description:

From brief, Skerch, Coneept, Design
Development, Construction
Documents, Permits & Validations
Project, team and quality
management

Client relationship

Budget and timing

Customer experience

To Execution and Implementation

&lj Michelle Beltran

PAR AMUUR




DIOR
MISS DIOR LAUNCH

Location:
Sephora Champs Elysées

Area:
2 m2

Program:

Main Window and Gondole

Description:

From brief, Sketch, Concepr, Design
Development, Construction
Documents, Permits & Validations
Project, team and quality
management

Client relationship

Budget and timing

Customer experience

To Execution and Implementation

E.S Michelle Beltran




DIOR
MISS DIOR LAUNCH

Location:
Sephora Champs Elysées

Area:
2 m2

Program:

Main Window and Gondole

Description:

From brief, Sketch, Concept, Design
Development, Construction
Documents, Permits & Validations
Project, team and quality
management

Client relationship

Budget and timing

Customer experience

To Execution and Implementation

E‘j Michelle Beltran







DIOR
LES PARFUMS

Location:
Galeries Lafayette Haussmann, Paris France

Area:
25 m?

Central Podium

Description:

From brief, Sketch, Concepr, Design
Development, Construction Documents,
Permits & Validations

Project, team and quality management
Client relationship

Budget and timing

Customer experience

To Execution and Implementation

E‘B Michelle Beltran




DIOR
LES PARFUMS

Location:

Galeries Lafayvetle Haussmann, Paris France
Y

Area:
25 m?

Central Podium

Description:

From brief, Sketch, Concept, Design
Development, Construction Documents,
Permits & Validations

Project, team and quality management
Client relationship

Budget and timing

Customer experience

To Execution and Implementation

&03 Michelle Beltran







DIOR

DIOR SHOW LAUNCH

Location:

Galeries Lalayette Haussmann, Paris France
Area:

25 m#

Program:

Mogador Entrance Pop-up store

Description:

From brief, Sketch, Concept, Design Development,
Constraction Documents, Permits & Validations
Project, team and quality management

Client relationship

Budget and timing

Customer experience

To Execution and Implementation

E‘j Michelle Beltran



DIOR
DIOR SHOW LAUNCH

Location:
Sephora Champs Elysées

Area:

50 m#

Program:

Central Podium

Description:

From brief, Skerch, Concept, Design
Development, Construction
Documents, Permits & Validations
Project, team and quality
management

Client relationship

Budget and timing

Customer experience

To Execution and Implementation

&.3 Michelle Beltran







DIOR
LA DOLCE VITTA

Location:
Le bon Marché

Area:
30 m2

Program:

Central Podium

Description:

From brief, Sketch, Concept, Design
Development, Construction
Documents, Permits & Validations
Project, team and quality
management

Client relationship

Budget and timing

Customer experience

To Execution and Implementation

803 Michelle Beltran
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DIOR
MAISON CHRISTIAN DIOR NEW CONCEPT
ROLL-OUT IMPLEMENTATION

Location:

France

Area:

From 25m2 1o 55m?

Program:
Maison Christian Dior new Concept Roll-out & Implementation
Flagship boutiques and Premium Point of Sales

Description:

Design Development, Construction Documents, Permits & Validations,
Process follow-up

Projeet, team, qualily management

Client relationship

Budget and ROI targels to achieve

Customer experience + VM

Assortment choice + Trade Marketing

Staff training

Execution and Implementation supervision

E.B Michelle Beltran




DIOR
MAISON CHRISTIAN DIOR NEW CONCEPT
ROLL-OUT IMPLEMENTATION

Location:

France

Area:

From 25m2 1o 55m?

Program:
Maison Christian Dior new Concept Roll-out & Implementation
Flagship boutiques and Premium Point of Sales

Description:

Design Development, Construction Documents, Permits & Validations,
Process follow-up

Projeet, team, qualily management

Client relationship

Budget and ROl targets to achieve

Customer experience + VM

Assortment choice + Trade Marketing

Staff training

Execution and Implementation supervision

Eo Michelle Beltran







STEINWAY & SONS
DUBAI MALL STEINWAY DUBAI OPERA POP-UP

Location:
Dubai Mall

Area:
56 m?

Steinway Dubai Opera Limited Edition showecase scene

Description:

From brief, Sketch, Concept, Design Development,
Construction Documents,

Project, team and quality management

Client relationship

Budget and timing

Customer experience

To Execution and Implementation

Inspiration

&.3 Michelle Beltran



STEINWAY & SONS
DUBAI MALL STEINWAY DUBAI OPERA POP-UP

Location:
Dubai Mall

Area:
56 m?

Steinway Dubai Opera Limited Edition showecase scene

Description:

From brief, Sketch, Concept, Design Development,
Construction Documents,

Projeet, team and quality management

Client relationship

Budget and timing

Customer experience

To Bxecution and Implementation

Eo. Michelle Beltran
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VISUAL MERCHANDISING

MONTBLANC  MEBUSSEC

Graphie Display Concept

INDIVIDUAL SALES STOOL
[or all boutiques

PRONOVIAS  ACCESORIES DISPLAY

In-store product presentation

WINDOW DISPLAY
Various concepts for window-shop rollout

L'OREAL SERIOXYL
Modular sensory display + fixture
STYLING
Fixture + product and tools displays

STEINWAY & SONS  sPRING _ )
Design concepl and rollout implementation
MILANO
Customized Tramway Display

CRISTMAS ) )
Design concepl and rollout implementation

£oa0) ;

C ) Michelle






MONTBLANC
CUSTOMIZED SALES STOOL

ngram: | R p——

Based on the Poltrona Frau seat, design a more
practical, discret and confortable stool for staff

Vo e

y
|
Description: |
Sketch, Concept, Design Development and Roll- (|
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PRONOVIAS

ACCESSORIES DISPLAY | Aece ssomes - Ay |

Program: o) ) W sroe @ m
; ; TENZAINE T Wl

Modular & flexible displays d mETIRE WG LGS [c.ui *ﬁ m - \en i

Description: - gmm wiﬁw PRECON Uy eReN Ldaic

Concept Development ; f

Rollout strategy development q} CLOSET SOMAGE/TRESEAIM O

Project, team, quality and budget management

Customer & stalf experience « TIARAS

Assortment choice + Trade Marketing
o BAR, RS @“!i‘f"‘* sines
CoMss 3&)

: y & EARANGS
« BROOVES
/ _%"1’;‘,_}- o Glouss
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PRONOVIAS
ACCESSORIES DISPLAY

Program:
Modular & flexible displays

Description:

Concept Development

Rollout strategy development

Project, team, quality and budget management
Customer & stall experience

Assortment choice + Trade Marketing

E. Michelle Beltran



PRONOVIAS
ACCESSORIES DISPLAY

Program:
Modular & flexible displays

Description:

Concept Development

Rollout strategy development

Project, team, quality and budget management
Customer & stall experience

Assortment choice + Trade Marketing

E. Michelle Beltran




PRONOVIAS
SHOP-WINDOW DISPLAY

Program:

1:1 scale shop-windows displays

Description:

Coneept Development

Rollout strategy development

Project, team, quality and budget management
Customer & stall experience

Assortment choice + Trade Marketing







L'OREAL
SERIOXYL

Program:

Modular sensory display

Description:

Coneept Development

Rollout strategy development

Project, team, quality and budget management
Customer & stalf experience

Assortment choice + Trade Marketing

Eo Michelle Beltran
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L'OREAL

SERIOXYL

Program:

Modular sensory lixture

Description:

Coneept Development

Rollout strategy development

Project, team, quality and budget management
Customer & stalf experience

Assortment choice + Trade Marketing

E‘j Michelle Beltran
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L'ORFAL
STYLING

Program:

Fixture

Description:

Coneept Development

Rollout strategy development

Project, team, quality and budget management
Customer & stalf experience

Assortment choice + Trade Marketing

&03 Michelle Beltran




L'OREAL
SERIOXYL

Program:
Cash-desk displays + Tools box

Description:

Coneept Development

Rollout strategy development

Project, team, quality and budget management
Customer & stalf experience

Assortment choice + Trade Marketing

&.3 Michelle Beltran






STEINWAY & SONS
SPRING CONCEPT & ROLLOUT

i R 1 '
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E.S Michelle Beltran



STEINWAY & SONS
SPRING CONCEPT & ROLLOUT
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STEINWAY & SONS
SPRING CONCEPT & ROLLOUT




STEINWAY & SONS
SPRING CONCEPT & ROLLOUT







STEINWAY & SONS
MILANO TRAMWAY DESIGN

Inspiration

E‘j Michelle Beltran
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MILANO TRAMWAY DESIGN

AT
JIND

The Music springs from the Steinway & Sons
Piano and expands through the city of Milan,
enveloping it entirely.

E 3 Michelle Beltran



STEINWAY & SONS

MILANO TRAMWAY DESIGN
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STEINWAY & SONS

MILANO TRAMWAY DESIGN






STEINWAY & SONS

CRISTMAS CONCEPT & ROLLOUT

Hm
£

E‘j Michelle Beltran



STEINWAY & SONS
CRISTMAS CONCEPT & ROLLOUT

&03 Michelle Beltran



STEINWAY & SONS
CRISTMAS CONCEPT & ROLLOUT




BRANDING

CHANEL NEW PACKAGING CONCEPT
For leather-goods and aceessories

DIOR NEW BRAND DEVELOPMENT
For Maison Christian Dior

POZZETT(O  BRANDING & VISUAL IDENTITY UPGRADE
Complete Brand Corporate ldentity
Boutique's windows

Tables' menus







CHANEL
NEW PACKAGING CONCEPT

In-pack Concept In-pack Shopping Bag In-pack Transport

Chane bag roc A1 [ —— P ssmirted 5 e 111

Yy
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DIOR
NEW BRAND DEVELOPMENT

MAISON
C-IlRI:-i‘Il‘I!ﬂ‘N DIOR

FRENCH ART OF LIVING

Eo Michelle Beltran






POZZEITO
BRANDING & VISUAL IDENTITY UPGRADE
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E.B Michelle Beltran

Choisis Ton Plaisir :
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Pozzetto

Le plaisi du goit avant tout

i) Les ll’ﬁlrl'ums @ La Pause Caf¢
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CORPORATE PROJECTS

MONTBLANC  INTERNATIONAL HEADQUARTERS ENTRANCE
New Entrance + Art Gallery - Hamburg, Germany

SWAROVSKI  EUROPE VP OFFICES

interior Office design - Barcelona, Spain

)) Michelle Beliran







MONTBLANC
HEADQUARTERS NEW ENTRANCE

Location:

Hamburg Germany

Area:

120 m?

Program:

Turn Monblane International Headguarters into a
corporate entrance mixed with an Art Gallery

exhibition, product presentation, meeting spaces,
storage and [unctional reception desks.

Description:
Sketch, Concept, Design Development,

Timing, Budgel and team management
Art and Product Assortment choice

E.S Michelle Beltran

CREATE A HARMONIOUS SCHEME REFLECTING THE LUXURY
IMAGE OF THE B R A N D BUT DIFFERENT TO THE ONE EXISTING IN THE BOUTIQUES.

REDUCTION OF COMPLEXITY TO SIMPLE|FORMS

ENTRANCE HELLGRUNDWEG 100
MONTELANC - HAMBURG

12.02.10 / M, BELTRAN



MONTBLANC
HEADQUARTERS NEW ENTRANCE

Location:
Hamburg Germany
Area:

120 m#

Program:

Turn Monblane International Headguarters into a
corporate entrance mixed with an Art Gallery
exhibition, product presentation, meeting spaces,
storage and [unctional reception desks.

Description:
Sketch, Concept, Design Development,

Timing, Budgel and team management
Art and Produet Assortment choice

E‘B Michelle Beltran

FLEXIBLE FUNCTIONAL FLOWING SPACE

whitms

e —
g

At puncous e
mcrTon [ |
TG ARER

wEFTaG womisg Abga 0
il
s vins [




MONTBLANC
HEADQUARTERS NEW ENTRANCE

Location:
Hamburg Germany
Area:

120 m?

Program:

Turn Monblane International Headguarters into a
corporate entrance mixed with an Art Gallery
exhibition, product presentation, meeting spaces,
storage and [unctional reception desks.

Description:
Sketch, Concept, Design Development,

Timing, Budgel and team management
Art and Produet Assortment choice

Eo. Michelle Beltran







SWAROVSKI

EUROPE VP HEADQUARTERS NEW OFFICES

INTERIOR DESIGN

Location:
Barcelona, Spain
Area:

500 m?

Program:

Swarovski's VP Europe Offices interior design.
Classified building to respeet and not to touch
structure but integrate full requirements
program.

Description:

Sketeh, Concept, Design Development,
Implementation

Timing, Budget and team management
Fixture choice and purchasing

E‘B Michelle Beltran

VPO EUROPE NEW OFFICE LAYOUT

Paseo de Grucio 35, 1 Planta
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SWAROVSKI
EUROPE VP HEADQUARTERS NEW OFFICES
INTERIOR DESIGN

Location:

Barcelona, Spain

Area:
500 m?

Program:

Swarovski's VP Europe Offices interior design.
Classified building to respeet and not to touch
structure but integrate full requirements
program.

Description:

Sketeh, Concept, Design Development,
Implementation

Timing, Budget and team management
Fixture choice and purchasing

E‘j Michelle Beltran



thank you! e

mbeliran@atelierd3montaigne.com
+33 609214879

@atelier.33montaigne

www.atelierd3montaigne.com
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Michelle Beltran



